


Product Part # Gal. Description Dilution

KLEEN-TRACK 1A 
Low pH

KRKT1A5 5 The strongest and most effective low pH liquid presoak in the Kleen-Track 
line. This product is formulated for use as a first step in a two-step Touch-

less Wash Process.  Product contains Ammonium Bifloride.
75-120/1KRKT1A30 30

KRKT1A55 55

KLEEN-TRACK 1B 
Hi pH

KRKT1B5 5 A high pH liquid presoak formulated for use as a second step in a two-
step Touchless Wash Process. Its application is best when 

preceded by an acidic pre soak.
75-120/1KRKT1B30 30

KRKT1B55 55

Product Part # Gal. Description Dilution

KLEEN-TRACK 2A 
Low pH

KRKT2A5 5
A phosphoric acid-based liquid presoak formulated for use as a first 
step in a two-step Touchless Wash Process.

75-120/1KRKT2A30 30

KRKT2A55 55

KLEEN-TRACK 2B   
Hi pH

KRKT2B5 5 A high pH presoak formulated for use as a second step in a two-step 
Touchless Wash Process.  Also, the product of choice for washes utilizing 
a single step pre soak.

75-120/1KRKT2B30 30

KRKT2B55 55

Product Part # Gal. Description Dilution

KLEEN-TRACK 3A
Low pH

KRKTNC5 5
A non-corrosive first step presoak that contains a blend of 
surfactants, solvents and citric acid.

75-120/1KRKTNC30 30

KRKTNC55 55

KLEEN-TRACK 3B
Hi pH

KRRT5 5 A non-corrosive high pH liquid presoak. This product is formulated for 
use as a second step in a two-step Touchless Wash Process or may be 
used as a presoak in a single step application.

75-120/1KRRT30 30

KRRT55 55

http://www.kleen-ritecorp.com/p-5409-kleen-track-1a-5-gallon.aspx
http://www.kleen-ritecorp.com/p-5410-kleen-track-1a-30-gallon.aspx
http://www.kleen-ritecorp.com/p-5411-kleen-track-1a-55-gallon.aspx
http://www.kleen-ritecorp.com/p-5412-kleen-track-1b-5-gallon.aspx
http://www.kleen-ritecorp.com/p-5414-kleen-track-1b-30-gallon.aspx
http://www.kleen-ritecorp.com/p-5413-kleen-track-1b-55-gallon.aspx
http://www.kleen-ritecorp.com/p-6667-kleen-track-2a-5-gallon.aspx
http://www.kleen-ritecorp.com/p-6666-kleen-track-2a-30-gallon.aspx
http://www.kleen-ritecorp.com/p-6663-kleen-track-2a-55-gallon.aspx
http://www.kleen-ritecorp.com/p-6668-kleen-track-2b-5-gallon.aspx
http://www.kleen-ritecorp.com/p-6669-kleen-track-2b-30-gallon.aspx
http://www.kleen-ritecorp.com/p-6670-kleen-track-2b-55-gallon.aspx
http://www.kleen-ritecorp.com/p-13433-5-gal-kleen-trac-nc-lo-ph.aspx
http://www.kleen-ritecorp.com/p-13432-30gal-kleen-trac-nc-lo-ph.aspx
http://www.kleen-ritecorp.com/p-13434-55-gallon-kleen-track-3a-low-ph.aspx
http://www.kleen-ritecorp.com/p-6671-kleen-track-3b-hi-ph-presoak-5-gallon.aspx
http://www.kleen-ritecorp.com/p-6672-kleen-track-3b-hi-ph-presoak-30-gallon.aspx
http://www.kleen-ritecorp.com/p-13436-kleen-tract-3b-high-ph-55-gallons.aspx


http://www.kleen-ritecorp.com/p-3770-simoniz-flat-glass-cleaner-4oz.aspx
http://www.kleen-ritecorp.com/p-3766-simoniz-flat-wheel-cleaner-4oz.aspx
http://www.kleen-ritecorp.com/p-4490-simoniz-flat-1-step-polish.aspx
http://www.kleen-ritecorp.com/p-3768-simoniz-flat-protectant.aspx
http://www.kleen-ritecorp.com/p-3767-simoniz-flat-tire-shine.aspx
http://www.kleen-ritecorp.com/p-3769-simoniz-flat-multi-purpose-cleaner.aspx
http://www.kleen-ritecorp.com/search.aspx?IsSubmit=true&searchTerm=SM700
http://www.kleen-ritecorp.com/p-4130-simoniz-glove-box-wipes-cleaning-wipes.aspx
http://www.kleen-ritecorp.com/p-4129-simoniz-glove-box-wipes-glass-wipes.aspx
http://www.kleen-ritecorp.com/p-4128-simoniz-glove-box-wipes-travel-wipes.aspx
http://www.kleen-ritecorp.com/p-4131-simoniz-glove-box-wipes-protectant-wipes.aspx
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FREE SHIPPING
OFFER

We are offering Free Shipping 
on any ONE order placed over $500.00 

during the month of November 2008. 
Simply reference Kleen-Scene Offer #10 to your 
order taker to receive free shipping on your next 

order to anywhere in the continental U.S.
* Select items such as Corrosive Chemical, Non Stock Factory 

Dropships, Vacuums, Vac & Vending Islands, Extrutech Wall Board, 
Pole Covers, Grating, Mega-Venders & Cages
may be excluded from our free shipping offer. 

OFFER GOOD ON ONE ORDER ONLY!
“ does not apply to previously placed orders” ....new orders only.

Offer Valid Until December 1, 2008



     We sit here looking a tough economy in the eye. An economy 
that certainly has not been helped with the recent hurricanes and the 
financial market crisis.

     We all face rising utility rates, which in our business represents 
our largest expense. We see sewer and water rates rise due to new 
government regulation and on the other hand we see electric rates 
rise due to de-regulation. We must start to look at things a little dif-
ferently and continue to promote the things we are already doing.

     We believe that by providing the public a location to wash their 
vehicles, we are greatly reducing the effect car washing has on the 
environment. We must promote this fact. It is already documented 
by several studies done by the International Car Wash Association. 
There is no better place to wash a car than at a professional car wash 
and we must make sure the public knows this!

     As you will read in this issue there are many other things we will 
need to consider. Items such as new energy efficient lighting, instan-
taneous water heaters and simply changing your nozzles.

     We appreciate all of your business and will continue to work hard 
everyday to improve our relationship with you..... our customer.
Thanks again for allowing us to be your reliable supplier.

   Sincerely,
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Today’s consumer is being inundated with green products and 
practices.  Recently an executive order was issued mandating the use 
of eco friendly products and practices in all federal facilities.  As we 
move forward with these earth friendly efforts, the general public is 

attuned to the attributes of this movement.  They readily seek these 
new offerings and embrace the practices in which will have a 
positive impact on the environment.

In respect to professional car washing, the industry has largely 
been perceived as non- environmentally friendly by the general 
public.  It is often thought that this industry has a high water 
usage, when quite the opposite is true.  The car wash industry 
has long been a steward of efficient water usage.  The use of 
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water reclaim and filtration systems has greatly reduced the fresh water 
usage per vehicle in the cleaning process.  By using proper waste water 
management, the discharge is processed in municipal water treatment 
facilities and not released into storm drains, streams or other bodies of 
water that would create a negative impact.

Vehicle cleaning chemistry has changed by reducing volatile organic 
compounds – VOCs, eliminating phosphates, hydrofluoric acid, ammo-
nium biflouride and nonylphenol ethoxylates (NPE).  Product biode-
gradability has been enhanced as well.  

Operators conserve energy by using variable frequency drives on 
their equipment thus reducing spikes in electric use. Also by replacing 
incandescent bulbs with LED lighting which is much more efficient.  
Many car washes recycle their drums and other containers as well.

As you can see, professional car washers go to great lengths to 
increase efficiencies and have a positive impact on the environment.  
This industry is truly greener than you think…

What else can an operator do to make their facility green?

l Change nozzles and use fewer gallons per minute

l Capture reject RO water and use to mix chemicals or 
	 to prep vehicles

l Capture rain water to add to the reclaim system or to 
	 irrigate landscaping

l Make chemicals and water usage more efficient by 
	 heating and softening the water

l Monitor water meters daily to track gallon per vehicle 
	 usage and to determine if there are water leaks

l Set up recycling bins on your facility

l Perform an energy audit with the help of a local utility company

l Research the use of alternative energy, solar panels, 
	 waste oil heating and wind.

l Use recycled paper products 

l Service air compressors and repair leaks

Useful Resources

EPA’s Energy Star Program 
 www.energystar.gov

Automotive Dealerships are going green
www.nada.org/green
 
www.greendrivingusa.com 

GOING GREEN
Some helpful things you can do....
Recycle this magazine
Bring your own bags to the grocery store
Support your local economy and curb excess fossil-fuel consumption 
by shopping close to home 
Install Energy Star qualified double-pane windows 
Take the bus (or train)
Buy energy-efficient appliances (look for the Energy Star label)
Clean the fridge coils for better productivity
Turn off the lights when you leave the room
Install low-flow showerheads and take shorter showers
Eat more veggies
Ride your bike
Don’t let the sink faucet run when you wash dishes or brush your teeth
Unplug your electronics (TV, DVD Player) when you’re not using them
Use greener cleaners. 
Baking soda will clean just about anything
Wash clothes in cold water
Cover pots on the stove to avoid losing excess heat
Line dry your clothes when possible
Shut your computer down when you leave work
B.Y.O.B. (of water)
Get off junk-mail lists:register at dmaconsumers.org/cgi/offmailinglist
Skip the elevator and take the stairs
Check the air pressure in your tires
Print on both sides of the paper
To save gas, drive under 60 mph, or don’t drive as much
Don’t use pesticides on your lawn
Find new uses for old things
Compact your nonrecyclable trash and use fewer bags
Give your car a tune-up so it drives more efficiently 
Buy things that will last
Unload your trunk; the lighter the load, the less gas your car consumes
Seal up your house
Switch to a reusable coffee filter
Eat what’s in season
Sign up for online banking to stop receiving paper statements
Cancel the phone-book delivery
Install a ceiling fan to improve heat and cool-air circulation
Replace your lightbulbs with compact fluorescent ones 
Don’t charge your cell phone overnight
Reuse your Ziploc bags
Keep your shades down in the summer and up in the winter
Use a push lawn mower
Purify indoor air with plants instead of with artificial room fresheners
Use clean energy
Support recycling by buying products made from recycled materials
Buy or borrow pre-used moving boxes
Use rechargeable batteries
Bring lunch to work in reusable containers
Upgrade your toilet to a low-flush model
Fix leaky faucets 5
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CHAIN1

CHAIN3
CHAIN2

RCV STANDARD
LOW PROFILE

Car Wash Cloth
Five Star Carwash Cloth has a soft and gentle 
touch while also being extremely durable. Five 
Star Cloth colors last and last; the color remains 
bright and vibrant throughout it’s life. This cloth 
is also designed to hold more soap and water, 
resulting in cleaner vehicles.

Five Star Carwash Foam has the softest, most 
gentle touch. Five Star Foam Washing Material 
is light-weight and yet has tremendous tensile 
strength. This foam comes in four vibrant colors 
and is a great value.

Kleen-Rite Corp. introduces Five Star 

Carwash Cloth and Five Star Foam. 

This top-of-the-line cloth is extremely 

durable and comes in four vibrant 

colors that are guaranteed not to 

fade prematurely.

Car Wash Foam

High-Quality Car Wash Cloth and Foam

HI PROFILE

Replacement	parts	available!

Available From

1-800-233-3873
www.kleen-ritecorp.com

Car Wash Cloth Car Wash FoamSee the Kleen-Rite Catalog for a full listing.

For a Complete Listing See The 2008 Kleen-Rite Catalog

http://www.kleen-ritecorp.com/p-25278-6-wheel-2-14-wide-low-profile-kleen-rite-replacement-roller-for-hanna-style.aspx
http://www.kleen-ritecorp.com/p-25278-6-wheel-2-14-wide-low-profile-kleen-rite-replacement-roller-for-hanna-style.aspx
http://www.kleen-ritecorp.com/p-25276-6-wheel-2-14-high-profile-replacement-roller-for-hanna-style-by-kleen-rite.aspx
http://www.kleen-ritecorp.com/p-25276-6-wheel-2-14-high-profile-replacement-roller-for-hanna-style-by-kleen-rite.aspx
http://www.kleen-ritecorp.com/p-25353-2-14-wide-standard-roller-for-hanna-style-rcv.aspx
http://www.kleen-ritecorp.com/c-469-chain.aspx
http://www.kleen-ritecorp.com/c-577-cloth-and-foam-replacement.aspx
http://www.kleen-ritecorp.com/c-577-cloth-and-foam-replacement.aspx
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http://www.kleen-ritecorp.com/c-509-handi-strips.aspx
http://www.kleen-ritecorp.com/p-5195-little-trees-1-pack-288-unit-display-stand.aspx
http://www.kleen-ritecorp.com/p-5190-pump-sprays-air-freshener-2-oz-24-unit-display-tray-assortment-2.aspx
http://www.kleen-ritecorp.com/p-419-little-trees-extra-strength-1-packs-green-apple.aspx
http://www.kleen-ritecorp.com/p-6582-little-trees-24-card-pack-silly-citrus.aspx
http://www.kleen-ritecorp.com/p-4138-electric-5-column-little-trees-vender-with-slugbuster.aspx
http://www.kleen-ritecorp.com/default.aspx


  There is much to admire about Bill 
Sartor’s resume, but his lasting 
legacy in the carwash industry will 
likely be tied to water conservation 
and a blueprint to carwash certification standards. Sartor is general 
partner of four Washem Car Wash self-serve locations in San Antonio, 
but the former president of the International Carwash Association has 
become a sought-after drought-survival consultant, carwash diplomat 
and nationally recognized conservation leader.

  With Phase IV drought conditions stifling operators in 55 southeast-
ern counties earlier this year, there is new industry urgency with regard 
to water conservation and reclamation. In addition, the spotlight is fall-
ing on a carwash water-saving certification program devised 11 years 
ago by Sartor and others in San Antonio.

  Various outlines and guidelines using the San Antonio program as a 
model have been readily available on the Web sites of the International 
Carwash Association and many regional associations for years, but 
operators across the nation typically have not pushed local officials for 
the types of standards such programs would create until they are faced 
with severe operating restrictions.

  Sartor is not surprised. He admits to being caught flatfooted in 1996 
when San Antonio’s only water source, an underground aquifer, was 
diminishing at an astonishing rate of one foot per day. With operators 
facing a complete shutdown, Sartor and other owners formed a coali-
tion of industries, raised $50,000 and hired lawyers to help save their 
businesses.

  The certification program that was born from that adversity was 
the first real dialogue and partnership between city officials, water 

regulators and San Antonio carwash operators. Today, the certification 
model continues to flourish across several industries in the city, with 
the carwash program implementing additional standards beginning 
in January.

  Ten years into its programs, the San Antonio Water System (SAWS) 
reported that San Antonio’s water consumption was the lowest per 
capita of any city in the West.

  Sartor’s experience 11 years ago is eerily similar to the mobilization 
of carwash operators that occurred recently in Georgia and other areas 
of the Southeast. Sartor’s disappointment is that few have learned his 
valuable lesson and worked to implement water-saving certification 
programs before the threat of drought or severe restrictions.

  “I see absolutely no difference whatsoever,” notes Sartor, compar-
ing the current difficulties in the Southeast to San Antonio in 1996. 
“As carwash operators, we tend to be reclusive when it comes to the 
government and don’t take a proactive stance, even when we have the 
advantage.”

  The advantage operators have, he says, is in being able to show 
proof of good stewardship and low water consumption as a means of 
conducting normal business. Carwash water use in San Antonio, for 
example, was estimated in 2005 at just 0.16 percent of the city’s total 
water consumption. Statistics released by the Georgia Coalition of Car 
Washes indicate that Georgia operators use just 0.14 percent of the 
state’s daily consumption.

  The problem is that carwashing tends to be a hidden contributor until 
operators are forced to show burden of proof when they have been 



targeted for restrictions.

  “Politicians aren’t interested in carwashes until they can ingratiate 
themselves to the voting public,” asserts Sartor. “We become a very 
easy target simply because we’re highly visible, when in fact we’ve 
been good stewards for a long time.”

Proactive Not Reactive
  The way to combat that is by being proactive, working with water 
regulators and setting local standards for best business practices. When 
business looked bleak for San Antonio operators, Sartor realized the 
importance of engaging in the system and quickly established himself 
as a local leader and visionary.

  He was the original chairman of the SAWS community conserva-
tion committee and has chaired it three times. Beyond the scope of 
carwashing, Sartor’s work has been instrumental in developing San 
Antonio’s water conservation program to benefit businesses with a 
low-flow toilet retrofit program; rebate programs for landscaping and 
horizontal-axis washing machines; certificate programs; workshops 
and educational programs. In all, he is credited with helping SAWS 
realize an annual savings of 3 billion gallons of water. 
For his efforts, he was among a select group of hon-
orees and the only individual to receive an inaugural 
Environmental Protection Agency Water Efficiency 
Leader award in 2006. 

  “Operators need to volunteer themselves to become 
the poster child of water conservation and put into play 
a certification program,” urges Sartor. “The problem is 
nobody will do it [until they need it].

  “That’s just speaking from experience,” he continues. 
“The reason I get the phone calls is I know what I’m 
doing; I know how to speak regulator speak; and I’m 
not in the middle of a problem. These guys are fighting for their lives. 
I know because I was doing it.”

  Sartor is proud that most of the standards originally established by 
San Antonio’s carwash certification program have become part of 
city code. When new operators start their businesses, they automati-
cally meet the basic operational criteria of the program, whether they 
become officially certified or not.

  “Once you put a certification program for carwashes into play, it’s 
nothing but best management practices,” he says. “There is nothing 
in that certification program that is onerous for any operator. It is best 
management practices for conveyors, in-bay automatics and self-
serves. It’s stuff that the operator ought to be doing anyway.”

  What had been a potentially contentious relationship with 
San Antonio city officials in 1996 has become a model for 
government workmanship.

  SAWS and leading carwash operators now have a close working re-
lationship and together have crafted a new set of standards to increase 
the meaning and efficiency of the carwash certification program.

  “It helps when the carwash industry approaches us,” comments Ed-
die Wilcut, manager of indoor programs for SAWS. “They have been 
proponents of changing the program, making it a little more effective 
and soliciting more involvement.”

  “It doesn’t put you out of business to do the right thing,” adds Karen 
Guz, SAWS conservation department director. “We find that over and 
over again with other industries. They can do the right thing, and it 
lowers their overhead costs. Water is not an insignificant part of what it 
costs to run a carwash operation. It’s in their best interest to look into 
this anyway.”

Pushing Forward
  There are 346 carwashes that are SAWS customers, 
but in 2007 just 19 percent were active participants 
in the water-saving certification program. However, 
SAWS officials believe that changes that went into 
effect in January will push the number of certified 
carwashes toward 90 percent.

  “As we’ve changed standards, we’ve had people who 
haven’t stayed up with it,” says Wilcut. That prompted 
action to make the program more meaningful to opera-
tors. Topping the list of new changes is a 10 percent 
sewer credit for participating carwashes. If the program 
achieves 100 percent enrollment, that would be worth 

$78,000 to operators or approximately $225 per location.

  In addition, greater emphasis has been placed on the importance of 
certification in the event of future drought conditions. “It is now true 
that in the later stages of drought, a carwash is not going to be able to 
have as many hours of operation if it is not a certified carwash,” notes 
Guz.

  Throw into the mix an annual supply of spray nozzles and protectors 
supplied by SAWS, and the incentive to rejoin the program or become 
certified for the first time is taking shape.

  There is certainly some irony in that the drop off in participation can 
be attributed to some degree to the program’s success. By raising stan-

Bill Sartor, his lasting legacy in the 
carwash industry will likely be tied 
to water conservation
Courtesy of Modern Car Care, © 2008



dards, better business practices have become the norm. Water reclama-
tion is simply a part of doing business in San Antonio, with full-service 
washes required to claim at least 50 percent of their consumption. In 
addition, self-serve washes must recapture the brine from their spot-
free rinse and use that in the soap phase, according to Wilcut.

  The expanded program will add eight more standards to the 
certification process, bringing the number of best practices to 24. 

  By being proactive and working with regulators to find solutions that 
satisfy conservation efforts and business needs, carwash operators 
in San Antonio have had a major hand in securing their futures and 
steering regulations in their favor. To a large degree, the city’s carwash 
operators have set their own bar for what constitutes best practices, 
practically self-police their locations and have cleared distrust 
from the air.

  It is a model that certainly should provide hope to operators in the 
Southeast, but success takes diligence, commitment, education and 
patience.

  “[Operators] have been extremely reluctant to approach government 
because our government experience has been so bad in the past,” notes 
Sartor. “But this is a different breed of folks. People in the water con-
servation business or in the water business are stewards. They really 
are committed to the work that they do, and they want to learn more. 
They are always looking for better ways to do things.”

  The key, he says, is in showing officials that key efficiencies already 
exist and that they don’t need an army of regulators to police the indus-
try. Through certification, operators become accountable for maintain-
ing a high standard of operation.

  One hurdle with officials can be alleviating concerns that, under nor-
mal water conditions, conservation can be profitable. “Water regulators 
think that if they conserve water, they’ll go out of business,” asserts 
Sartor. “That attitude is changing, but you have to remember that they 
maintain their jobs by selling water.”

  Again, the San Antonio program is an efficient model. Conser-
vation is funded through irrigation tier rates and with fees 
from commercial businesses based on the size of 

their meter readings. The SAWS program gave away more than 20,000 
low-flow toilets last year without any contributions from consumers, 
says Sartor.

  “It’s like buying water; you just buy it forever,” he philosophizes. 
“Once a gallon of water is saved one time, it is saved again and again 
forever. That’s what regulators call firm yield. All of a sudden if it’s 
saved once, it’s saved forever.”

  The real key is that the San Antonio program was not simply a 
temporary solution to fight through terrible drought conditions.

  It has become the normal way of conducting business and strength-
ened the relationship between local businesses and government.

  “The concept with all of our certification programs is to give recogni-
tion to businesses that are willing to step up to the plate and do best 
practices for conservation,” explains Guz. “It gives us an opportunity 
to get together with the leaders in those industries and determine what 
the best practices for water conservation are, define them and then set 
the bar to what is reasonable.
  “Now, instead of fighting the process, you’ve got Bill Sartor and 
the local carwash industry saying, ‘Yeah, go ahead and put it into the 
ordinance that if our fellow carwash operators are not stepping up to 
the plate, they won’t be operating during droughts,’” she continues. 
“They’re not fighting us on that ordinance anymore because they 
worked with us on crafting it. That went into the San Antonio code 
with the full endorsement of the carwash folks. That’s the way you 
want government to work.”

  Part of the payoff for operators 
is that the city recognizes 
and promotes the certi-
fied carwashes. Every 
certified location re-
ceives signage that says 
it is a recognized water-
saver partner. In addition, 
SAWS places newspaper 
ads twice per year 
publishing 
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the names of recognized partners, as well as keeping a list available on 
its Web site. SAWS also runs public service announcements promoting 
the certified washes.

  “We created this water-saver partner program so every carwash that 
jumps through those hoops and operates in the most efficient way pos-
sible can be recognized in the community for doing the right thing,” 
notes Guz.

Charitable

  The recognition includes exposure to youth and charitable organiza-
tions who wish to hold 

fundraising washes. With the advent of the certification program, char-
ity washes were rendered illegal unless held at a professional facility. 
As part of their certification requirements, each carwash location must 
host a minimum of three charity carwashes each year.

  “[Operators] find it’s not a bad business operation for them because 
they draw in new customers in a larger volume on the days that they do 
the charity events,” says Guz. “They don’t seem to mind, once they’ve 
done it once.”

  With four Washem locations, Sartor must hold at least 12 charity 
washes during the year, but he embraces the requirement as an op-
portunity to educate the public. He says he typically works with junior 
high and high school students specifically for this purpose.

  “I give them a talk about the environment and water consumption at 
the carwash,” he says. “I talk to them about runoff and how different it 
is handled here and how it is treated, as opposed to when they [wash a 
car] at home.

  “We have a real opportunity to influence young minds, which eventu-
ally, obviously, will be good for the business,” he continues. “But we 
can add to our stewardship by educating people because they don’t 
think about this stuff.”

       
  That is another benefit to being proactive and working to strengthen 
ties to the community. The long-term benefits can be enormous. “The 
[operators] that are real leaders are all giving back to the community,” 
asserts Sartor. “That’s one of the things that we have to do as an indus-
try. Whenever you do that, people get to know you and it gives you an 
opportunity to talk about your business.”

  And yet with all of the positives from the San Antonio certification 
program, there are only a few instances of similar adoptions across the 
country. Even fewer of those were instituted as proactive measures.

  “I can’t tell you how many seminars I’ve given on this over the 
years,” says Sartor. “It takes a threat to make people do this. I wish 

I could tell you that everybody in the carwash industry will have an 
epiphany and go right down to the regulator’s office. But they’re not 
going to.”

  That doesn’t mean, of course, that Sartor will stop championing the 
need for operators to set a plan in place before desperation becomes 
the primary motivation.

  “If you’re already in a drought or you’re going into a drought, then 
you better get started right away,” he says. “If you’re not in a drought, 
the water conservation folks have a phrase that every drought is a great 
opportunity to get ready for the next one.”

    
     

This article appeared originally in Modern Car Care magazine and is reprinted by 
permission. Copyright 2008 by Virgo Publishing. All rights reserved. 

Read this and other carwash industry stories online at www.moderncarcare.com.

Bill Sartor with Karen Guz, Conservation 
Department Director of the San Antonio 

Water System
Courtesy of Modern Car Care, © 2008
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http://www.kleen-ritecorp.com/p-3305-slugbuster-ii-ez-token-quarter-short-drop.aspx
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http://www.kleen-ritecorp.com/p-21139-3-bay-low-pressure-panel-pre-soak.aspx
http://www.kleen-ritecorp.com/p-5816-air-logic-4-bay-wall-mount-panel-triple-foam-system.aspx


  
 Water based hydraulic fluid is quickly becoming the norm in the car 
wash industry, and the benefits are many. No more shut downs for oil 
cleanup, no more oily hydraulic fluid in your reclaim water, and as an 
added bonus the cost of water based fluid is not tied to the price of 
petroleum. In fact a soy based product is now being offered that 
provides all the benefits of the oil and water based fluids but comes 
from a completely renewable source.                                                 
                                                                                                            
                            For operators out there who have had the pleasure 
of cleaning up after one of their hydraulic lines  have broken in the 
wash and were unlucky enough to be using a oil based hydraulic fluid 
the cleanup was a nightmare. From mitters and wraps to the floor and 
equipment everything covered in an oily mess, not to mention the 
downtime for cleanup and repair. Imagine the same scenario with a 
water based product, clean up just got much easier. The water based 
and soy based fluids also utilize a leak spotter that under ultra violet 
will show any possible weak spots in your system and allow you to 
replace worn hoses before they break. 

  Before changing out the system to the synthetic fluid it is wise to con-
tact the OEM and ask for their recommendations regarding synthetic 
fluids. Based on the construction materials of the system there may be 
fluids that cannot be used in the equipment. The use of fluids that are 
either unknown fluids or not recommended by the OEM may void any 
limited warranties that are in force. Always seek approval from the 
OEM and get an affirmation, if possible, in writing. If the OEM cannot 
guide you in the fluid selection then it is best to contact the various 
hydraulic component OEMs and fluid suppliers prior to changing the 
fluids. Most reputable fluid suppliers will be able to advise you as 
to whether or not the fluid is compatible with your system construc-
tion. For example: some fluids react with non-anodized aluminum or 
galvanized components. Still again, there are some fluids that cannot 
be used with certain seal materials. If your system contains question-
able materials, then you should proceed with caution and do further 
research by contacting fluid power and hydraulic fluid professionals. 
From the fluid supplier always ask for a reference list of other similar 
applications that you can contact to confirm the claims made by the 
fluid supplier, and make sure that you contact them. Do not purchase 
any fluid prior to completing your research. Get to know the charac-
teristics and properties of the fluid that you are converting to. There 

are a number of important things that must be understood. Your fluid 
supplier should be able to provide you with the information and also 
should be able to explain the information in terms that you can 
understand. If they can’t, then find another supplier.

  One of the most positive characteristic of water glycols is that they 
are not only fire resistant but also biodegradable and many are “readily 
biodegradable”, which means that 60% of the fluid is degraded within 
28 days or less when exposed to the environment. This is where the 
green option comes in. Although the origins of water glycols was not 
for their eco-friendliness it is that very characteristic that has created 
new opportunities in industries that never considered it before. Water 
based fluids are easily cleaned up with soap and water and will not 
harm water treatment facilities if small amounts get into the effluent, 
lakes and rivers, or the soil. 

  In the past, the selection of fluid was primarily for specific features 
such as fire resistance or the ease of vehicle cleaning in the case of 
carwashes. Now fluids are not only being selected for the primary 
functional features but also their eco-friendliness. And, in some 
cases the eco-friendliness outweighs the particular performance 
characteristics in the decision making process. Today the user has 
many options and the availability and convenience of eco-friendly 
fluids are now affordable for all who wish to take advantage of 
the “Green Option”.  l

	 Happy Washing!    

	 	 Doug	                                 “The In-House Soap Specialist”

with Doug 
“The In-House Soap Specialist”
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http://www.kleen-ritecorp.com/p-4865-kleen-green-water-base-hydraulic-fluid-5-gallon.aspx
http://www.kleen-ritecorp.com/p-4865-kleen-green-water-base-hydraulic-fluid-5-gallon.aspx


Got 
      SOAP or    Chemical
       QUESTIONS?       
 

Call Our 
NEW

Let

help you find the right 
chemical solutions for 
your operations needs! 1-800-233-3873

You can give dog owners 
a clean, safe, easy to use, 
affordable alternative, 
while maximizing profits 
and increasing traffic at 
your location. Dog owners 
love the convenient, hassle 
free, easy to use functions 
provided by the self serve 
dogwash unit. No more making 
appointments, buying shampoos 
and treatments, spending lots of 
money and cleaning up the mess.

Cleaning your pet has never been easier!

Equipped with 
a stainless steel 
bill & coin acc-
eptor meterbox 
and 10 selection rotary switch. The coin 
meter accepts tokens, coins and $1’s, $5’s, 
$10’s and $20 dollar bills. The rotary switch 
allows the pet owner to select from a wide 
variety of grooming activities. A dual-speed 
dryer The easy non-slip ramp invites the pet 
into the tub. The waist high tub provides the owner with comfortable access to 
their pet.  Call for your free information packet or visit www.dogwashonline.com

Quality 5 gallon pet wash shampoos & treatments

http://www.kleen-ritecorp.com/p-5221-4-x-12-green-fiberglass-grating.aspx
http://www.kleen-ritecorp.com/p-5867-dog-wash-equipment-package.aspx
http://www.kleen-ritecorp.com/p-3804-kleen-pet-tearless-shampoo-5-gal.aspx


   When the subject of saving energy comes up, one of the first reac-
tions is to start turning off lights. The fact is that if every lightbulb 
in America today were shut off at once it would only reduce energy 
consumption by 7% of the nation’s total energy usage. Though lights 
need to be considered when discussing energy efficiency, the fact is 
that there are other alternatives then darkening our lots.

   A well lit operation is much more appealing at night. It lets potential 
customers know that you are open and doing business. On the other 
hand a darkened, poorly lit location gives the impression that you are 

going out of business or closed. Plus poorly lit 
locations deter customers who may feel unsafe 
or at risk from potential predators or vandals. 
Bright lights act as a deterrent to vandals and the 
criminal element. So when it comes to lighting, 
my slogan has always been “Go the Extra Mile!” 
With new energy efficient lighting you can save energy while still 
harnessing the use of lighting to enhance traffic and safety.

   Our T5HO & T8 Fluorescent bay fixtures are specifically designed 
to replace conventional H.I.D. lighting. It’s an ingenious blend of 

technologies as it combines the advantage of T5 and T8 linear fluo-
rescent lamps with the mounting flexibility of the bay. The fluorescent 
bay is an environment freindly lighting solution because it exceeds the 
demands of today’s growing energy requirements.

   Standard 400 watt metal halide fixtures, rated for 36,000 initial lu-
mens, lose up to 45% of their lighting ability through depreciation and 
fixture inefficiencies. When compared to only 6% loss of the T5 HO 
fluorescent bay rated for 20,000 initial lumens, the maintained Lumen 
output is virtually the same.

   A four light 54 watt HO T5 bay requires only 239 watts as compared 
to the metal halide which consumes 454 watts, a dramatic 50% savings 
in energy usage. In addition with features like instant on and 

low-temperature operation.

   Metal Halide does have a use in the car 
wash business as well, the term combine 
lighting source which does give you a wide 
range of proper colors. BRONTECH is a 
company that is recreating better lighting 
products for colors, life of the product and 
help keeps your energy cost down.

   The bottom line is your customers want to 
see their washes cars gleam in the crisp, clear light. Lighting makes 
customers’ cars sparkle like new, so they keep coming back again and 
again. Make your car wash bays bright and energy efficient!

a darkened, poorly lit location gives the impression 
that you are going out of business or closed

bright lights deter vandals & other criminals
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http://www.kleen-ritecorp.com/p-13510-4-2-light-t5-high-output-flourescent-light-120277v.aspx


Extreme Tire Shine
22 Ounce Foam

6 per case

Extreme Tire Shine 
15 oz. Aerosol

AR77958

6 per case

Extreme Tire 
Shine Gel

18 oz.

AR77960

6 per case

Fierce Shine
Tire Foam

18 oz.

AR14900

6 per case

Tire Foam
20 oz.

AR40320

12 cans per case

AR78004

TIRE CARE PRODUCTS

12 per case

*CASE ONLY

AR30200

Multi-Purpose 
Cleaner

20 oz. Trigger

Tuff 
Stuff

22 oz. Aerosol

AR71153

12 per case

AR78175

Leather 
Protectant 

16 oz. 
6 per case.

Detailer
16 oz. 

AR78173

6 per case.

Retail Classics 
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http://www.kleen-ritecorp.com/p-5649-armor-all-fierce-tire-foam.aspx
http://www.kleen-ritecorp.com/p-794-armor-all-extreme-tire-shine-22-oz.aspx
http://www.kleen-ritecorp.com/p-5647-armor-all-extreme-tire-shine-gel.aspx
http://www.kleen-ritecorp.com/p-5648-armor-all-extreme-tire-shine.aspx
http://www.kleen-ritecorp.com/p-793-armor-all-tire-foam-20-oz.aspx
http://www.kleen-ritecorp.com/p-790-armor-all-cleaner-20-oz-trigger.aspx
http://www.kleen-ritecorp.com/p-3956-armor-all-16-oz-leather-protectant.aspx
http://www.kleen-ritecorp.com/p-5646-armor-all-tuff-stuff.aspx
http://www.kleen-ritecorp.com/p-7081-ultimate-clean-protect616oz.aspx


NEW FROM
NEW FROM

Cleaning Wipes
AR78434

TO-GO WIPES
6 per case

25 per pouch

Auto Glass Wipes
AR78431

Exterior Detailing Wipes
AR78433

Boost Your Sales In Vending!

Cleaner Sponge
AR30800

4oz. Tire Foam 
AR40040

Protectant Sponge
VS10800

4oz. Protectant 
AR13040

100/case 12/case

100/case 24/case

Extreme Tire Shine
2 oz. Vending Pack

AR78467

100/case

NEW!
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http://www.kleen-ritecorp.com/p-23225-aa-to-go-cleaning-wipes-625ct.aspx
http://www.kleen-ritecorp.com/p-23223-aa-to-go-glass-wipes-625ct.aspx
http://www.kleen-ritecorp.com/p-1955-armor-all-protectant-sponge-pack-100-per-case.aspx
http://www.kleen-ritecorp.com/p-23-armor-all-4oz-spray-bottles-24-per-case-protectant.aspx
http://www.kleen-ritecorp.com/p-789-armor-all-cleaner-sponge-pack.aspx
http://www.kleen-ritecorp.com/p-792-armor-all-tire-foam-4-oz.aspx
http://www.kleen-ritecorp.com/p-25985-extreme-tire-shine-gel-vend-pack.aspx
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http://www.kleen-ritecorp.com/p-5889-ultra-shampoo-spot-remover-turbo-nator-vacuum.aspx
http://www.kleen-ritecorp.com/p-19596-ultra-turbo-nator-fragrance-combination-vacuum.aspx
http://www.kleen-ritecorp.com/p-19597-ultra-turbo-nator-vac-wbillac.aspx
http://www.kleen-ritecorp.com/p-5368-je-adams-airwater-machine.aspx
http://www.kleen-ritecorp.com/p-5363-je-adams-airwater-machine.aspx


Instantaneous water heaters heat water directly 
without the use of a storage tank. Therefore, they 
avoid the standby heat losses associated with storage water heaters. 
When hot water is called for, cold water travels through a pipe into the 
unit. The flow causes a gas burner to fire, heating the water. As a result, 
demand water heaters deliver a constant supply of hot water. You don’t 
need to wait for a storage tank to fill up with enough hot water.  

Tankless water heaters are available in both natural gas 
and propane varieties.

By only heating the water as needed, 
and not burning gas to keep stored 
water hot, tankless water heaters can 
offer significant gas savings versus 
traditional tank-style heaters.  Manu-
facturers of tankless water heaters 
claim they can be up to 50% more 
efficient than tank water heaters.

John Slatky, owner/operator of 
Splash N Dash and Splash Away car 

washes in York, Pennsylvania, is well versed in the use of tankless 
water heaters in a car wash application.  He first tried one in a 4-bay 
self serve location.  “I hung it on the wall and hooked it up, and it just 
worked,” John says.  It was in operation for years until he sold that 
location, and in all that time he “never even had to take the cover off.”  
That car wash has recently undergone a total rehab by the new owners, 
and the only piece of equipment that wasn’t replaced is that heater.

Based on that experience, when 
the tank-style water heaters at 
his other washes were getting 
old and needed replaced, John 
decided to go with tankless 
heaters.  He currently has 5 
Takagi tankless water heaters 
at each of his 8-bay self serve 
locations, 3 being used for his 
floor heat and 2 for hot water 
for his wash bays.  Some of 
the things he likes about these 
heaters is that they’re compact, 
wall-mounted, and extremely 

 by Mike Lefever, Kleen-Rite Technician

Manufacturers of tankless water heaters claim they 
can be up to 50% more efficient than tank water heaters.

http://www.kleen-ritecorp.com/p-23165-takagi-flash-tk3-tankless-water-heater.aspx
http://www.kleen-ritecorp.com/p-26556-takagi-t-m32-tankless-water-heater.aspx


quiet.  With multiple units tied together, it allows him to 
turn off any heaters he doesn’t need.  For example, if it’s not 
going to get extremely cold, he can turn off one of the floor 
heat units and just operate the other two.  This also provides a 
certain degree of protection against malfunction, since if one 
of the heaters would fail, the others would continue to oper-
ate.  Any maintenance that needs to be done is also simplified 
by this setup, as one heater can be shut down for service or 
replacement while the others stay in service.

John is very happy with the tankless heaters, and indicated he 
“would buy them again in a heartbeat,” and if his home water 
heater ever needs replaced, he is going to go with the same 
type of heater he has at his washes. 

In today’s world of ever-increasing fuel prices, having more efficient 
means of producing hot water for your car wash is definitely 
something to consider.l

continued

The chimney stack ties all 5 stacks together

John Slatsky, 
owner Splash-A-Way Car Wash

MM305 Lemon Twist MM365 Musk

MM310 Icy Mint MM370 Wild Cherry

MM320 Orange Citrus MM375 Piña Colada

MM325 New Car MM378 Baby Powder

MM340 Forest Pine MM380 Strawberry

MM360 Country Spice MM385 Jasmine

MM395 Vanilla SAVE

Oil
Based

Patriot
Vanilla

Bones
Ocean Breeze

Bling
New Car

Camo
Pine

Buddy
Peach

Puerto Rico
Pina Colada

Hippie
Spiced Berry

Sexy
Strawberry

Rebel
Cherry

Tagged Manly Cologne

Fairy Baby Powder
2 New
Shirts!
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http://www.kleen-ritecorp.com/p-14077-magic-mist-lemon-twist-1-gallon-fragrance.aspx
http://www.kleen-ritecorp.com/p-21964-magic-mist-icy-mint-1-gallon-fragrance.aspx
http://www.kleen-ritecorp.com/p-21965-magic-mist-orange-citrus-1-gallon-fragrance.aspx
http://www.kleen-ritecorp.com/p-21965-magic-mist-orange-citrus-1-gallon-fragrance.aspx
http://www.kleen-ritecorp.com/p-21967-magic-mist-forest-pine-1-gallon-fragrance.aspx
http://www.kleen-ritecorp.com/p-21968-magic-mist-country-spice-1-gallon-fragrance.aspx
http://www.kleen-ritecorp.com/p-21975-magic-mist-vanilla-1-gallon-fragrance.aspx
http://www.kleen-ritecorp.com/p-21970-musk-1-gallon-fragrance.aspx
http://www.kleen-ritecorp.com/p-21971-magic-mist-wild-cherry-1-gallon-fragrance.aspx
http://www.kleen-ritecorp.com/p-21969-magic-mist-pina-colada-1-gallon-fragrance.aspx
http://www.kleen-ritecorp.com/p-21972-magic-mist-baby-powder-1-gallon-fragrance.aspx
http://www.kleen-ritecorp.com/p-21973-magic-mist-strawberry-1-gallon-fragrance.aspx
http://www.kleen-ritecorp.com/p-21974-magic-mist-jasmine-1-gallon-fragrance.aspx
http://www.kleen-ritecorp.com/p-5916-patriot-vanilla-johnny-ts-72-pouch-pack.aspx
http://www.kleen-ritecorp.com/p-5922-bones-ocean-breeze-johnny-ts-72-pouch-pack.aspx
http://www.kleen-ritecorp.com/p-5938-bling-new-car-johnny-ts-12-pack-carded.aspx
http://www.kleen-ritecorp.com/p-5955-camo-pine-johnny-ts-72-pouch-pack.aspx
http://www.kleen-ritecorp.com/p-5932-buddy-peach-johnny-ts-72-pouch-pack.aspx
http://www.kleen-ritecorp.com/p-5933-puerto-rico-pina-colada-johnny-ts-72-pouch-pack.aspx
http://www.kleen-ritecorp.com/p-5934-hippie-spiced-berry-johnny-ts-72-pouch-pack.aspx
http://www.kleen-ritecorp.com/p-5935-sexy-strawberry-johnny-ts-72-pouch-pack.aspx
http://www.kleen-ritecorp.com/p-5930-rebel-wild-cherry-johnny-ts-72-pouch-pack.aspx


Just for Leather

Black Jack

Never FogRain Vision

Bug & Tar

Glass Cleaner

Vinyl Plus
VSNA16

VSNA27C

VSNA25C

VSNA17C

VSNA19C

VSNA10C

VSNA28C

100/Case

100/Case

VSNA27
24/Case

100/Case

VSNA25C
24/Case

100/Case

VSNA17C
24/Case

100/case

100/case

100/case

VSNA28
24/case

Kleen-Rite is hitting the road after the New Year. 
We will be exhibiting at various regional trade shows this season. 

We hope you come to one of the shows & stop by our booth.

Below is our trade show schedule, we hope to see you there!

Feb 15-17	 South West Car Wash Convention

		  Sheraton Convention Center, Arlington, TX

March 10-11	 CARWACS Car Wash Convention

		  Congress Centre, Toronto, ON, Canada

March 13-14	 Heartland Car Wash Convention

		  Adventureland Palace Theatre, Des Moines, IA

April 1-4	 ICA Car Care World Expo

		  Las Vegas Convention Center, Las Vegas, NV

http://www.swcarwash.org/
http://www.carwacs.com/TO/
http://www.heartlandcarwash.org/
http://www.carwash.org/Pages/default.aspx
http://www.kleen-ritecorp.com/p-103-rain-vision-24-per-box.aspx
http://www.kleen-ritecorp.com/p-107-never-fog-100-per-box.aspx
http://www.kleen-ritecorp.com/p-109-black-jack-100-per-box.aspx
http://www.kleen-ritecorp.com/p-105-auto-glass-cleaner.aspx
http://www.kleen-ritecorp.com/p-2078-bug-tar-remover.aspx
http://www.kleen-ritecorp.com/p-20618-vinyl-plus-cleaner-100-case.aspx
http://www.kleen-ritecorp.com/p-102-just-for-leather-conditoner-100-per-box.aspx
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http://www.kleen-ritecorp.com/p-16652-proto-vest-inbay-dryer.aspx


Deb Ronan
Sales Supervisor

   Hi, my name is Deb Ronan and I am the Sales Supervisor at Kleen-Rite Corp. 
Eleven years ago I started my career as a part-time employee. Since then I have 
had the opportunity to work in many aspects of our company. Each day is filled 
with new experiences. I enjoy working with all our customers and vendors. 
These are some of the reasons I can say I love my job. I look forward to meet-
ing new challenges as our company continues to grow.

   On the home front I spend my free time with my husband Denny and our 
two daughters Denise and Lauren. My new favorite past time is enjoying our 
first grandchild, Elijah Joel, age 5 months. I enjoy gardening and reading. I 
love a few days away in the quiet, camping in our RV.

All of us at Kleen-Rite want to thank Deb for her years of service 
and helping Kleen-Rite grow to become what is is today.
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http://www.kleen-ritecorp.com/p-24642-idx-mx10-24v-multiplex-control.aspx
http://www.kleen-ritecorp.com/p-12716-idx-ma-800-coin-acceptor-6-coin.aspx


   Our Loganville Car Wash project started out as a conversation with 
one of our best customers, John Slatky, one day when he was at Kleen-
Rite picking up his car wash supplies.  John has several car washes and 
mentioned to us that his oldest car wash was in bad need of a major 
upgrade and renovation job but didn’t know if he was up to the task 
with all the projects he had going with his other car washes and storage 
units.

   The conversation continued and we eventually bought Loganville 
Car Wash - a 25 year old, 5 bay, self-serve car wash.  Everything was 
in working condition and doing business as it was but we could see the 
potential that this car wash had with its good location and demograph-
ics.  One of the first priorities that should be on your list as a car wash, 
or for that matter, any business owner, is having a good location.  That 
is the corner stone of any customer driven business - a good, safe, 
visible and easily accessible location.

   Loganville was no overnight success story as the saying goes.  We 
continued to operate the car wash pretty much as it was for 2 years 
as we worked on the architectural and engineering drawings, plans, 
required permits, zoning issues, financing as well as the arduous task 
of lining up contractors for the many types of work to be done.  This 
seemed like the hardest part of the job because it’s not what we do 
everyday and dealing with the bureaucracy is very frustrating.

   The most exciting and familiar part of the job was specing and 
installing all the newest and most up-to-date carwash equipment 
and technology and making this a premier show case wash site for 
Kleen-Rite.  This is what we do everyday; help customers upgrade and 
replace their equipment to make their car washes more profitable, ef-
ficient and appealing which ultimately makes car wash operators lives 
easier, simpler and stress-free.
 

26



  We started the project in the beginning of December 2007 by shut-
ting down the car wash completely.  We first gutted the car wash bays, 
equipment, electric, etc and then tore the roof off so that all there was 
to the wash was several standing walls.  Next was extending the bays 
to make room for the addition of 2 touchless automatics, a pet wash 
bay, a vending center and adding some walls to close in an outside bay.  
This was all done in split face block for a nice new wash look.  After 
the block work was done, the new trusses and red metal roof were put 
back on to cover the newer Loganville Car Wash.

   While the new roof and supply trough was being finished, as well a 
plethora of other jobs, we installed new, upgraded water supply lines 
to handle the additional volume.  A new 800 amp electrical service and 
all new wiring and panels were also installed.  In the self service bays 
we put in all new Extrutech panels for the walls and ceiling as well 

as new lighting, new fiberglass grating in the drains and troughs, new 
Mosmatic triple ceiling booms for high pressure, a foam brush system, 
Air Shamee dryers and a triple foam system.  We installed variable 
frequency drive pump stands that deliver low and high pressure func-
tions all through the pumps.  We started with one Hydrospray Cobra 
Automatic and had the second bay prepped so we could easily add 
another one.

   The new coin boxes take coins, bills and credit cards for maximum 
convenience for our customers.  To finish the new look for the outside 
and lot of the car wash we had the complete lot  cemented and put new 
stainless steel vac islands with canopies and combo vacs on them.  The 
Loganville Car Wash has only been open for 2 months and we are still 
wrapping up some of the final projects but so far we are very pleased 
with the results.

27



NAD5520028

Did you know....
	 ...the average home-brewed car wash uses more than 500 gallons of 	
	 water, according to the U.S. Environmental Protection Agency.

	 ...commercial car washes, on the other hand, use around 
	 32 gallons of water per car, according to the International 
	 Carwash Association.

	 ...artificial lighting accounts for 44 percent of the electricity use 
	 in office buildings.

	 ...for every ton of paper that is recycled, the following is saved: 	
	 7,000 gallons of water; 380 gallons of oil; and enough electricity to 	
	 power an average house for six months. 

	 ...you can run a TV for six hours on the amount of electricity 
	 that is saved by recycling one aluminum can. 

	 ...by recycling just one glass bottle, you save enough electricity 
	 to power a 100-watt bulb for four hours. 

	 ...each of us generates an average of 4.5 pounds of waste 
	 every day.

	 ...the EPA surveys find that indoor air is 3 to 5 times more 
	 chemically polluted than outdoor air?

Here are some ways to improve the gas mileage of your vehicle:

Start by changing your air filter. Simply take off the cover to the air-
cleaner housing, remove the dirty filter and drop in a new one. Chang-
ing your filter every 12,000 miles is an easy way to keep your engine 
running smoothly.
Note: If you do most of your driving in dusty or sandy areas, you 
should change the air filter every 5,000 miles. 

To ensure your fuel system is running at its peak, add a fuel cleaner 
to your tank every 3,000 miles. The cleaner removes deposits that can 
cause rough idle, engine hesitation and poor fuel economy.

Check your vehicle’s owner’s manual for the recommended fuel octane 
level. Don’t buy a premium grade if it’s not required. It not only costs 
more but may actually reduce your fuel efficiency.
Note: Using gasoline with a lower than recommended octane level can 
cause misfiring and even over heating.

Even something as simple as properly inflating your tires, lightening 
your load or replacing a worn out gas cap can save your money.
Note: A gas cap with a faulty seal can cause fuel to evaporate from 
your tank, and under inflated tires consume about one mile per gallon 
of extra gasoline.

Go Green  FAST FACTS...

http://www.kleen-ritecorp.com/p-25243-national-6-gal-mean-green-hi-ph-automatic-presoak-detergent.aspx


VSKMF100W

VSKMF100

Blue

White
100 per 

case

http://www.kleen-ritecorp.com/p-26092-mega-vendor-iii-refrigerated-without-drink-trays.aspx
http://www.kleen-ritecorp.com/p-26092-mega-vendor-iii-refrigerated-without-drink-trays.aspx
http://www.kleen-ritecorp.com/p-26093-mega-vendor-iii-refrigerated-withdrink-trays.aspx
http://www.kleen-ritecorp.com/p-3596-rainwipes-microfiber-vending-towel-blue-16-x-12.aspx
http://www.kleen-ritecorp.com/p-3596-rainwipes-microfiber-vending-towel-blue-16-x-12.aspx


VS10189
72 Pouch Pack

VS50189
24 Card Pack

VS10155
72 Pouch Pack

VS50155
24 Card Pack

VS10105
72 Pouch Pack

VS50205
24 Card Pack

VS10312
72 Pouch Pack

VS50312
24 Card Pack

VS10101
72 Pouch Pack

VS50101
24 Card Pack

VS10317
72 Pouch Pack

VS50317
24 Card Pack

VS10311
72 Pouch Pack

VS50311
24 Card Pack

VS10319
72 Pouch Pack

VS50319
24 Card Pack

VS10433
72 Pouch Pack

VS50433
24 Card Pack

VS10320
72 Pouch Pack

VS50320
24 Card Pack

#1

#2

#3

#4

#5

#6

#7

#8

#9

#10

New Car Coconut

Black Ice Wild cherry

vanillaroma peachy peach

strawberry jasmine

royal pine watermelon

Basketball

Football

Baseball

Soccer

Dart Board

Playing Cards

Eight Ball

ED50503

ED50504

ED50501

ED50502

ED50521

ED50522

ED50523

6/PACK
  EACH
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http://www.kleen-ritecorp.com/p-228-little-trees-pouch-paks-new-car-scent.aspx
http://www.kleen-ritecorp.com/search.aspx?IsSubmit=true&searchTerm=VS10317
http://www.kleen-ritecorp.com/p-25577-little-trees-72-pouch-paks-black-ice.aspx
http://www.kleen-ritecorp.com/p-235-little-trees-pouch-paks-wild-cherry.aspx
http://www.kleen-ritecorp.com/p-225-little-trees-pouch-paks-vanillaroma.aspx
http://www.kleen-ritecorp.com/p-283-little-trees-24-card-packs-peachy-peach.aspx
http://www.kleen-ritecorp.com/p-276-little-trees-24-card-packs-strawberry.aspx
http://www.kleen-ritecorp.com/p-292-little-trees-24-card-packs-jasmin.aspx
http://www.kleen-ritecorp.com/p-262-little-trees-24-card-packs-royal-pine.aspx
http://www.kleen-ritecorp.com/p-284-little-trees-24-card-packs-watermelon.aspx


  The world is going green, and Green Earth Technologies is here to 
help. The Stamford, Connecticut based firm, which launched its line 
of biodegradable products for automotive appearance and perfor-
mance at AAPEX 2007, has spent its first year breaking into the green 
market with some of the most innovative products that the car care 
industry has seen to date. 

  The diverse collection of scientists and executives at Green Earth 
Technologies spent many years developing a base material for 
cleaning and lubricating products that did not rely on petrochemicals. 
Using nanotechnology, dehydrogenation, animal fats and plant oils, 
they came up with a ground-breaking formula. The unique GET base 
material replaces traditional petrochemical bases used in similar 
products with a formula that is biodegradable, significantly safer 

for the environment, and free from the 
chains of petroleum. 

  

GET’s biodegradable 2-cycle engine oil, called G-OIL™, has been 
making waves in the motor oil industry since its introduction one year 
ago. When burned, traditional, petrochemical based 2-cycle engine 
oils used in lawn mowers, tree trimmers, edgers, chainsaws, and other 
small engines, produce 50 times the CO2 of 4-cycle engines. The use 
of GET’s bio-base results in an engine oil that does 
not burn when mixed with gasoline in an engine, 
eliminating the smoke from oil and noxious fumes.

  G-OIL passed the American Petroleum Institute’s 
(API) battery of engine tests with flying colors. Test 
results showed that the oil meets or exceeds the per-
formance of a petroleum-based reference oil on key 
performance criteria including piston scuffing and 
skirt varnish, ring sticking and eliminating spark plug 
fouling in pre-ignition. 

  In the coming months, GET will release a 10W-30 weight motor oil 
that is already setting new standards for biodegradability. The product 
biodegrades over 90 percent in just nine days, easily surpassing stan-
dards for an Ultimate Biodegradable rating. The standard defined by 
the American Society of Testing Materials (ASTM) states that the oil 
under scrutiny must achieve degradation greater than or equal to 60 
percent in 28 days. G-OILTM achieved a landmark 150 percent of the 
required degradation in less than a third of the time.
 
  The car appearance retail product line, awarded a “0” MSDS hazard-
ous rating, includes seven biodegradable solutions made with the pat-
ent pending plant oil base, and is now available in convenient vending 
3 and 4 oz size bottles.  

G-WASH™ Heavy Duty Hydrophobic Car Wash is a 
highly concentrated cleaner/degreaser. The hydropho-
bic solution causes water to bead and roll off, leaving 
a spot free shine. The blend of plant based products 
penetrates into dirt and oil, breaking them into billions 
of small particles that repel each other. This makes it 
impossible for them to stick back together and form 
spots on your cars surface. These tiny particles are 31

http://www.kleen-ritecorp.com/p-27570-2-cycle-outdoor-oil-8oz.aspx
http://www.kleen-ritecorp.com/p-30448-64oz-boat-wash-6case.aspx


ingested by bacteria in the environment and are therefore safe to wash 
down storm drains. The largest size available is cases of 6-half gallon 
sizes and is great for any detailing done on-site. This product is not 
available as a vending item.

G-WHEEL™ Wheel Cleaner uses the same 
technology to remove baked on brake dust and dirt 
buildup and leave an incredible shine. The solution is 
safe to use on all wheel styles and surfaces. 
Available in a 4 oz vending size.

G-WHEEL™ Brake Dust Shield protects against 
brake dust and dirt buildup while leaving a protective 
and invisible nano-coating shield that resists brake dust 
re-coating for over 30 days. Brake dust and road grime 
sticks to the shield and can be safely rinsed away. It’s safe 
for all wheel styles and surfaces and does not need to be 
reapplied after wiping. Available in a 4 oz vending size.

G-TIRE™ Ultimate Tire Shine removes dirt 
and road grime from the tire, and leaves a lasting shine 
while protecting the surface. 
Available in a 4 oz vending size.

G-GLASS™ Organic Glass Cleaner is a 
unique organic formula for windshields, mirrors and 
windows. G-GLASS™ keeps surfaces cleaner much 
longer than other products by creating an invisible, anti-
static residue that reduces future dust and dirt buildup. 
The formula clings to the glass, penetrates the surface, 
and dissolves and removes hydrocarbon soils including 
petroleum derivatives, fats, oils, greases, road tar, bugs, 
tree sap and sugars. The product is Ammonia free and 
compatible with all automotive brand urethane sealants. 
Available in a 4 oz vending size.

G-GLASS™ Anti-Fog is a hydrophobic formula 
that penetrates the windshield’s interior side and forms a 
chemical bond, preventing fog buildup inside the vehicle. 
Available in a 4 oz vending size.

G-GLASS™ Rain Repellent is a hydrophobic glass 
treatment that penetrates the windshield to form a chemi-
cal bond. It repels rain, ice, snow, bugs and road grime for 
up to 6 months after one application. Available in a 3 oz 
vending size.

  Lou Ball, former Armor All representative to the car 
wash industry is currently working with Green Earth 
Technologies.  He recognized the retail line could be extended to 
include vending products. He comments, “Car wash customers should 
have access to the growing trend for green products.  These products 
perform equal to or better than current petrochemical based items, 
but are still reasonably priced.”

  The company lives by their motto, “Save the Earth – Sacrifice Noth-
ing,” always working to deliver green products that perform, without 
charging consumers a premium. “It’s important to our company that 
we don’t make customers pay more to do their part for the environ-
ment,” says Jeff Marshall, president and CEO. “For the green move-
ment to work, green products need to be as attainable as traditional 
products. It’s an idea we’ve kept with us since day one.”

  Not only are the products themselves biodegradable, but the firm 
also uses sustainable packaging that is safe for the environment 
throughout its life cycle. Bottles are 100% recyclable and are made 
from recycled plastics ranging from 25% to 100% post consumer con-
tent. Labels are printed using water based inks on recycled paper. 

  As the world’s consumers and distributors of green products become 
savvier about what’s green and what’s just green-washed, Green 
Earth Technologies is establishing itself as a manufacturer that can be 
trusted. The company’s investments in extensive testing and research 
guarantee true, high performance green products that deliver what 
they promise. l

 
The new vending line is available through Kleen Rite Corp., 
one of the nation’s largest suppliers to the car wash industry. 
For more information on these new products, call Kleen Rite at 
800- 233-3873.
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http://www.kleen-ritecorp.com/c-803-green-earth-technologies.aspx
http://www.kleen-ritecorp.com/c-803-green-earth-technologies.aspx
http://www.kleen-ritecorp.com/c-803-green-earth-technologies.aspx
http://www.kleen-ritecorp.com/c-803-green-earth-technologies.aspx


   With rising utility and fuel costs, uncovering ways to be more 
efficient is critical.  One opportunity may be to examine your freight 
costs and purchasing procedures.  Whether you are receiving a small 
parcel shipment or a full pallet shipment from a common carrier, each 

carrier charges a minimum amount to get 
the piece moving.  For example, a 1 lb 

package delivered by a small parcel 
carrier like UPS or FedEx may cost 

$4.32 to ship to your zip code yet 
a 5 pound package to the same zip 

code only costs 68 cents more.  As the 
weight per package increases your 

cost per pound will decrease.  
If you are ordering 
frequently or smaller and 

lighter weight orders 
you may want to 
consider consolidating 

your purchases.  
If you really need 
those foot valves 
and repair kits 
and you were 
thinking about 
replacing some of 

your guns, wands, 
or hoses, by 
ordering them all 

together as one 
shipment 

you are 
saving 
on your 
overall 
freight 
costs. 

   But wait, there is even more potential for savings by consolidating 
your order.  UPS and FedEx small package services provide discount-
ed pricing on shipments that total 200 lbs or more.  Once your order 
weight reaches this threshold you will see some of the best savings 
possible.  

   As your order size grows and the weight and number of pieces of 
the shipment increases, shipping with a common carrier may be the 
most cost effective method.  Pallets and the cases contained on them 
are handled fewer times by a freight carrier than by a small package 
carrier.  But how do you know whether to make the choice between a 
pallet shipment and a small package shipment?  Kleen-Rite can help 
you through this process and will help recommend the best method to 
meet your needs considering cost and service.                  

   All drum orders will deliver with a liftgate unless the customer 
requests otherwise.    Please be advised that requests such as liftgate, 
residential delivery, and appointments, may sometimes delay normal 
transit times due to constraints at the delivering carrier’s terminal.  

   After your freight shipment with a common carrier leaves our facil-
ity, Kleen-Rite notifies you with the carrier’s name, phone number, 
and the tracking number.  With small package shipments with UPS or 
FedEx, Kleen-Rite notifies you by fax or email with the tracking infor-
mation.  With this information you will be able to track the shipment as 
it travels to its destination.  

   Of course the best savings possible is free shipping!  Order a pallet 
of soap and Kleen-Rite will ship the soap and any parts and vending 
that fit on top of the pallet to anywhere in the continental United States 
at no charge.

 by Steve Deeg, Kleen-Rite Operations Manager

Coming Soon!
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http://www.kleen-ritecorp.com/c-169-brushes-erie.aspx
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The sleeve provides you with a new look that is sure to last for years to 
come and you would never have to paint again!  The product is manu-
factured from 100 % recyclable plastic. 
The use of UV rays allows Ideal Shield to provide another environ-
mentally friendly product.  

UV LED Fixtures 
and components are 
“State of The Art” 
technology in the 
new era of non-
electric energy sav-

ing products.  Ideal 
Shield offers a Lighted 

Bollard that utilizes ultra violet 
rays throughout the day, causing 
its light to shine bright all night 
long, eliminating energy usage 
and battery consumption. 
The Lighted Bollard is 
cost effective in that you 
wouldn’t have to regularly 
purchase batteries, dispose of 
them or use an 
electrical source to power it.  
The UV rays recharge and are 
stored in the LED 
capacitor during the day, 
allowing enough energy to 
power the light in fog, snow, 
and darkness.  The LED can 
be programmed to a flash 
sequence or steady mode to 
meet the customer’s needs. 
 
At Ideal Shield®, we strive to 
bring you cost conscious, green 
products, which are cost 
effective and competitively 
priced.

by Brandi Kloostra
Ideal Sheild     

Today, we hear much about global warming 
and general concern for the environment.   
Around the world and in our local commu-

nities, citizens are making great strides 
in trying to preserve our planet.  Ideal 
Shield is certainly among that group.  
It is the goal of Ideal Shield to create 
useful products for customers, but 
doing so in a manner that will con-

serve energy, preserve our land, 
and promote major 
impact on how 

we treat our en-
vironment altogether.  

The most important way we have 
positively impacted the environment is through 

the products we sell that not only save the environment, 
but also save you time and money. 
    

 Over the past 10 years, Ideal Shield® customers have 
saved the environment from millions of gallons of paint.  
Standard bollards require continual maintenance such as 
scraping, rust removal treatments, and repainting.  Paint 
pollutes our environment through the ground, water, 
and air.  The Ideal Shield® Bumper Post Sleeve was 
designed to eliminate the continual need for paint.  The 
Bumper Post Sleeve eliminates paint toxins by sliding 
the polyethylene thermoplastic sleeve over an existing 
steel post.  
     

Green 

http://www.kleen-ritecorp.com/p-28375-round-pole-cover-4-12-x-64.aspx
http://www.kleen-ritecorp.com/c-753-post-guard.aspx
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Fast Lane Auto Wash
Harrisburg, PA
  When Mark Tyndale of TNP Investments began planning for 
their new facility in Harrisburg, PA, he wanted to make the new 
car wash as eco-freindly as possible. Rather than fight the push to 
go green, he decided it would be easier and pay in the long run to 
“go with the flow”. The business is directly involved in conserv-
ing its resources, most importantly water and power.

  The wash consists of four bays.  Two devoted to touchless 
automatics and the other two are soft touch automatics. There are 
also ten vacuums, an indoor vending area and a gift card dis-
penser at the wash.

  Built with recycled materials, the exterior is coated with James 
Hardie Fiber Cement Siding a certified “Green” building mate-
rial, while the main structure has insulated block walls for better 

R value.

Most impressive is the Pro-Pak Under-
ground Biological Water Reclaim System, 
a14-thousand gallon storage tank sitting 
below the ground. 

It, along with the technology, enables the car wash to recycle up 
to 90 percent of its water.

“It’s actually a live bacteria system. So it feeds on oil, grease and 
solvents,” said Tyndale.

 Other Green features include:
 
l Aqua Cera “Salt free water softener” which prohibits back 
wash and does not require the use of salt. 

l 4000 gallon RO reject recovery and repressurization system 
for wash water and landscape watering. 

l 40 Horsepower VF Drives for each of the four freeestanding 
dryers reduce inrush keeping the electricity usage from spiking 
when the dryers start up, saving up to 30%-40% annually on 
electric usage.

l Ultra High Efficient Underfloor De-icing Boiler, uses a multi 
zone controller to only heat certain slabs when required. Intalled 
below the slab reflective insulation.

  The site is most impressive and with an ever increasing
 population becoming more conservation minded, the operation’s 
earth friendly policies have really caught on in the community. 

Mark Tyndale



Winter Foam Brush (RTU) JBAF5 PINK

Winter Glow Foam Polish
JBWGFP5P HOT PINK
JBWGFP5B ELECTRIC BLUE
JBWGFP5Y CANARY YELLOW

Triple Foam 
Anti-Freeze Detergent

PA5222 BLUE
PA5223 RED
PA5224 YELLOW

Anti-Freeze
Detergent

KR5AF PINK (CHERRY)
KR30AF PINK (CHERRY)
KR55AF PINK (CHERRY)

KR30AF-W WHITE
KR55AF-W WHITE

WINTER ANTI-FREEZE CHEMICALS
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http://www.kleen-ritecorp.com/p-4378-jbs-winter-glow-foam-polish-blue-5-gallon.aspx
http://www.kleen-ritecorp.com/p-362-simoniz-triple-foam-detergent-anti-freeze-red-5-gal.aspx
http://www.kleen-ritecorp.com/p-4197-kleen-rite-anti-freeze-detergent-5-gallon.aspx


257 South 9th Street/P.O. Box 886
Columbia, PA 17512

http://www.kleen-ritecorp.com/p-28373-round-pole-cover-7-x-60.aspx
http://www.kleen-ritecorp.com/p-28373-round-pole-cover-7-x-60.aspx
http://www.kleen-ritecorp.com/p-3984-clearance-bar-78-long-wlettering.aspx

